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ATG’s new Haydock headquarters

Prospect House, ATG’s new headquarters

The office furniture arrives…..then the staff!

The new 22,000 sq.ft workshop
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We have
moved!
On 1st October 2007, ATG staff moved into their 
new headquarters building at Prospect House in
Haydock, Merseyside.

Located around 4 miles from the previous headquarters in
Lowton, the new premises offer substantially larger office
and manufacturing accommodation. Although only built in
2000, the building has been totally renovated over the last 
4 months to meet the accommodation needs of ATG. 
The building now accommodates all head office and
workshop staff, and provides scope for on-going expansion
of the business over the foreseeable future.

Commenting on the move, ATG Managing Director, Rob
Rushton, said, “While Automation House at Lowton served
us well for over 10 years, we simply outgrew it as the
business expanded. Our new home allows us to organise
ourselves more efficiently and gives us the additional space
we need to allow our future growth plans to be realised”.

An internal competition to name the new building was won
by Val Caswell HR Manager. “Prospect House” was chosen
as a fitting name to reflect the Company culture 
and ethos.

I am delighted to introduce this latest newsletter

with the news that our relocation has been

completed!

Following 4 months of intensive effort in preparing 

the new building and planning for the move, all

headquarters staff have now moved across. 

Most importantly, I believe the transition has been

achieved without any disruption to our customers. 

We are all very proud of our new building, not least

because it is a product of the success that the

Company has achieved over recent years. You can see

some photographs of the building on the back page,

but I would like to issue an open invitation to all our

customers to call in and take a look as soon as 

they can.

Elsewhere in the newsletter, I am particularly pleased

to see the report on the graduate training scheme

agreed with Sellafield Ltd, as well as the story about

our own apprenticeship programmes. I have taken a

great personal interest in the training and development

of our staff over the years, and after seeing many good

engineers and tradesmen coming through our own

programmes, it is most encouraging to hear that

Sellafield are now to entrust us with contributing to the

development of their future engineers. 

Rob Rushton,

Managing Director
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20 years of Apprenticeships at ATG

ATG has enjoyed success in a number of recent
charity golf days.

Joining teams from KMI Plus, United Utilities and
Montgomery Watson for the KMI Challenge Match 
at Leigh Golf Club, ATG won the Ryder Cup style
event. The prize money was gladly donated to
WaterAid, an international charity, whose mission is to
overcome poverty by enabling the world’s poorest
people to gain access to safe water, sanitation and
hygiene education.

A second triumph transpired during the 2007 
Alan Taylor Golf Challenge, a charity competition
organised by the ATG founder and former Chairman,
at Sandiway Golf Club in Cheshire. ATG’s 4 ball 
team comprised Rob Rushton (Managing Director),
Geoff Manley (Operations Director), Neil Corrigan
(Business Unit Manager) and Ian Speirs (Business Unit
Manager). The event raised £10,000 for Macmillan
Cancer Support.

ATG has actively supported the development of 
young people from its early origins. Since the first 
ATG apprenticeship scheme was introduced, over 
100 apprentices have completed their training with 
the Company and progressed to a career in the
electrical industry.

Now, 20 years on, the schemes are as important as ever
for ATG. Skilled resources in the UK electrical industry are
critically low, and the Company views “home growing”
young talent as a solution to protecting the future of the
industry in the UK. Apprenticeship schemes are currently
run for a range of electrical craft and electrical engineering
roles, and in all cases individuals receive continual
exposure to a variety of projects throughout the Company
during the 4 year programme in order to allow them to
develop both technical and communication skills. 

Val Caswell, ATG Human Resources Manager, said:
“ATG is committed to the training and development of our
workforce. We devote a lot of time and money to our
apprenticeship scheme as an investment for the future of
our Company and the industry as a whole. We provide
apprentices with the opportunity to achieve qualified
craftsmanship status and ongoing experience and training
to advance their career. As a result, we believe we garner a

highly motivated and skilled workforce that helps
strengthen our competitive position in the market.”

Historically, the majority of ATG apprentices have remained
within the Company on completion of their training, and
many have progressed to senior positions. One such
success story is Andy Duff, who joined ATG in 1998 as an
electrical engineering apprentice. In addition to learning
craft skills, Andy was sponsored by the Company to
undertake a course of study, culminating in a HND in 2003.
After spending several years in design and project
engineering roles, Andy was recently promoted to a
Business Manager, responsible for project delivery to some
of ATG’s key customers, including ABB, Chloride Harath,
INEOS Chlor and Pilkingtons. Andy commented: “Moving
around the Company on the apprenticeship scheme gave
me a solid grounding in all aspects of electrical engineering
whilst giving me the opportunity to try different roles and
work with some highly respected engineers. The training
has certainly made it much easier for me to step into the
job that I’m doing now”. 

In total, ATG presently has 18 individuals at various stages
of the programme, and has just recruited an additional 6
young people for the 2007 intake.

ATG golfers get in 
the swing for charity

Andy Duff, Business Manager

Craig Bradshaw, Apprentice
Wireman, receiving training
from Workshop Team Leader,
Steve Berry
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ATG to train 
Sellafield graduates

New data tracking system
for Home Delivery Network

Commencing in 2008, ATG will provide a 4 to 6
month placement for Sellafield Ltd graduates in
the second year of their training programme. The
objective is to allow graduates to gain a more
robust grounding in all aspects of CE&I design
and project management, which will support their
professional registration with the IET and their
development toward a career within Sellafield Ltd.

The placement will provide Sellafield Ltd CE&I
graduates with an opportunity to develop skills in 
a competitive supplier environment, where detailed
design work, manufacturing experience and cost
control responsibility on demanding short-timescale
projects will be more readily available. An additional
benefit to both companies will be the potential to
strengthen their relationship further by having ATG
engineers work directly with the graduates to achieve
a better understanding of Sellafield’s processes 
and procedures.

Dr Ian Belger, Sellafield Ltd CE&I Principal Engineer,
commented: “The main aim of the graduates’
secondment to ATG is to allow them to develop an
enhanced understanding of the interface
requirements between Sellafield Ltd and the supply
chain businesses. As a result, it is hoped that they
will be better placed to deliver more meaningful
requirements and guidance to the supply chain when
placing contracts and work.”

John McDonald, Operations Director of ATG’s Nuclear
Division, said: “ATG has long standing close links with
the IET, and we have always encouraged our own
engineering staff to seek professional registration.
BNFL, British Nuclear Group and Sellafield Ltd have
been major customers of ours for many years and I
am delighted that we are able to support them in
developing their future engineers”.

ATG has recently completed a project to implement a
new system to improve tracking information for parcel
deliveries across the country.

The new “track & trace” system has been installed at 62
depot sites across the UK and Northern Ireland for Home
Delivery Network Limited, the UK’s largest dedicated
home delivery and collection service. 

Previously, data could only be uploaded from vehicles
whilst they were in the vicinity of the depot. The new
equipment provided by ATG is part of a mobile solution that
supports connection via GPRS, allowing access to real time
information via the network whilst out on the road.

The specification of the previous network meant that it
was unable to support the latest wireless functionality, 
in terms of speed and security, so a complete update of
the depot network was also required. The network now

supports the current (802.11g) and future (802.11n)
wireless LAN protocols together with the latest wireless
security model (WPA2).

The project was carried out in conjunction with Affiniti, the
communications integrator responsible for deploying the
wireless network infrastructure to the 62 depots.

Paul Renucci, Managing Director of Affiniti, said:
“ATG completed a successful installation across all 
62 sites in the UK within an 8-week timescale. Their
dedication and professionalism throughout the duration of
the project ensured that the existing business operation
was not affected at any point. Home Delivery Network
Limited now has the capability to access real time
information regarding the status of deliveries, allowing
accurate relay of the details both internally and also to the
customers, as and when required.”


